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Dear valuable readers,

Welcome to the June edition of Export News. In 
this edition, we will update you with the latest 
trend and information from world trade in art and 
craft.

As the number of culture-conscious consumer 
rising in the recent year, the demand of art and 
craft products has started to increase recently. 
Young people, specifically, started what we known 
as the Generation Yawn which becomes one of 
the drivers of art and craft industries. Furthermore, 
higher interest in house and space decorating 
drives up the demand of art and craft’s products. 
As the world’s industries move in the fast pace, the 
people involved in this business should grasp the 
trend quickly in order to keep up with the dynamic 
demand of art and craft products.

In this Export News edition, we will also review the 
opportunities of Indonesian art and craft products 
in fulfilling the global market’s demand. We hope 
the information from this edition will be beneficial 
for all readers.

Lastly, if you do have interest in import art and 
craft from Indonesia, please contact our trade 
representative in your country or directly contact 
the exporters for further information.

Thank You
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HOT ISSUE

Do-It-Yourself (DIY) Projects 
Boost Art and Craft Industries
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Who does not love a piece of art hanging on their home wall? Everybody 
loves it.  For the sake of “instagramable spot” many people started 
redecorated their spaces using a piece of art, completed by some pieces 
of craft. As the use of cultural things as decoration piece increasing, the 
demand of art and craft products starts to emerge in the recent year. 

As culture being the increasingly essential part in people’s life, the 
increasing trend art and craft industries becomes inevitable. The DIY 
movement which probably inspired a lot of the younger generation run 
the art and craft industry even more than previous period. 

Young generations, be it the Millennial or Generation Z, have more 
creativity in designing their spaces and do some crafting activities in 
their leisure time. These “Generation Yawn” is driving the change for 
art and craft industries both online and offline - Business.com. The 
“Generation Yawn”, called business.com, refers to millennial who 
embraces hobbies that are reminiscent of the 1950s. 

Using the social media platform such as Pinterest and Youtube 
as their guide, young generations love to make its own piece of art 
from scratch or even do the mix and match to reconstruct something 
different. Pinterest and Youtube are said to be the greatest things 
that is happened and support the creative industry such as art and 
craft industry. In a Mintel survey, about 40 percent of adults turned 
to YouTube for inspiration in making art and craft products, and one 
in three cited social networking website Pinterest. YouTube lists more 
than 139,000 crafts-related video channels

Interestingly, the crafters could market their products in both 
conventional market and online market. The online market for art and 
craft products is formed not only through the social media platform like 
Instagram and Pinteres, but also from marketplace namely Amazon, 
Alibaba and its other kinds.

Cited from statista.com, in the period of 2006-2016, United States 
was the leading countries in the global art market followed by United 
Kingdom and China.

Source : https://www.statista.com/

Leading countries in the global art market from 2006 to 2016, by 
market share
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Young generations, be it the Millennial 
or Generation Z, have more creativity 
in designing their spaces and do some 
crafting activities in their leisure time.
These "Generation Yawn" is driving 
the change for art and craft industries 
both online and offline - Business.com. 
The "Generation Yawn", called 
business.com, refers to millennial who 
embraces hobbies that are reminiscent 
of the 1950s.

 

Picture 1. Leading countries in the global art market from 2006 to 2016, by market 
share (Source : https://www.statista.com/)
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MARKET 
REVIEW

Art and Craft’s World Market

Cultural and creative industries (CCI) have grown significantly exceeding the growth of Telecom services. These industries has generated 
US$ 2.25 billion of revenue and 29.5 million jobs worldwide (EY, 2015). Their contributed to roughly 1-3% of regional GDP with the largest 
revenue earned in the Asia Pacific Region. Driven by a large population, the Asia Pacific region was the one that benefit the most from the 
emerging of these industries.

The flourishing industries which have driven global economy were supported by the rising of middle class consumers. As the number of 
middle class consumer rising, world’s behavior toward cultural things shifted. These consumers which were the culture-conscious people 
are hungry for culture that they made a cultural thing or activity as a basic necessity. 

These facts show how huge are the opportunities offered by the cultural and creative industries. There are increasing numbers of people 
who buy art for the first time, more visits to art galleries and museum, more activities surrounding the crafting world. To keep up with 
this growing trend, the steps in securing this growth should be taken so that it does not reach the point in which the cultural and creative 
industries could not be developed more.
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MARKET REVIEW

World Export and Import of Art and Craft

For the last five years, the art and craft trade - both export and 
import - showed a declining growth. It showed a reversed trend of 
the emergence of art and craft industries in the world. This probably 
caused by the economic downturn a couple years ago. However, its 
trade value was delightfully improved last year as the world’s economy 
started to recover. 

In 2013, world’s export of art and craft was accounted for US$ 80.67 
billion. In the period of 2013-2017, its export value declined by average 
1.11% per year. Started in 2014, the slowdown of art and craft’s 
export was experienced by almost all exporting countries. Art and 
Craft’s export dropped to its lowest point in 2015 in which its export 
recorded about US$ 76.74 billion in 2017. However, after three years 
of declining trend, the world export seems to recover as its value rose 
up to US$ 78.92 billion in 2017.

The art and craft’s export market was dominated by China and the 
United States which shared almost half of the art and craft’s export 
market in 2017 (Source: Trademap.org). As showed from above 
pictures, China was the major exporters for art and craft in 2017 with 
market share about a third of world export (33.02%). Even though its 
share tends to decline, China has remained as the number one art and 
craft’s exporters since 2002. This domination was supported by the 
ability of China to do mass production and its cheap labor that reduce 
the cost of production and make its price more competitive compared 
to other exporting countries. 

The United States as the second largest exporters for art and craft 
products shared about 16.97% of world’s share. This percentage was 
fewer than the European countries’ share. Six European countries 
consist of United Kingdom, Turkey, Switzerland, Germany, France and 
Belgium shared about 25% of world export of art and craft in 2017. 

From the import side, the world import for art and craft also experience 
a slight decline the period of 2013 – 2017. For the last five years, world 

import of art and craft has dropped by average 0.28% per year due to 
significant decline in the period 2015/2016. Though compared from its 
value in 2013 which recorded US$ 65.95 billion, art and craft’s import 
value grew to US$ 66.71 in 2017.

In 2017 the United States was the largest importer of art and craft 
with 31.76% market share followed by the United Kingdom (7.47%) 
and Hong Kong (4.50%).

Cultural and Creative Industries by Region

World’s Trade of Art and Craft

Major Exporters of Art and Craft in 2017

Major Importers of Art and Craft in 2017
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Picture 2. Cultural and Creative Industries by Region (Source : Cultural times: the 
first global map of cultural and creative industries, EY, 2015)
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World Export and Import of Art and Craft

Picture 3. World's Trade of Art and Craft (Source : trademap.org, prepared by 
DGNED)
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Picture 5. Major Importers of Art and Craft in 2017 (Source : trademap.org, prepared 
by DGNED)
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MARKET REVIEW

Indonesia’s Art and Craft

Having “diversity” as its national motto, Indonesia has art and craft 
products with a close concept of diversity. Each region and each 
ethnicity in Indonesia has distinct kind of art and craft shaped by every 
region’s culture and history. For example, Special Region of Yogyakarta 
is famous its silver crafting from jewelry to ornament, some provinces 
in Indonesia are known for its puppets doll, and Bali is famous for its 
wooden fan and painting by local painters. 

Art forms in Indonesia derive not only from the local folklore but also 
from the historical kingdom that used to rule some part of Indonesia. 
It can also derive from the religions and believes. Therefore, certain art 
from certain provinces took on a character which associates with them 
as their art forms. 

Some art and craft pieces from Indonesia can be used as an ornament 
in your house, as a decorating piece in your office, or even as a toy. 

Puppet Dolls

Puppet Dolls - Puppets for short - is known as Wayang in Indonesia. 
It is a Javanese art used to tell the stories of the ancient epics, such as 
Gatotkaca or Mahabarata, as well as ancient myths.. Modern stories 
also utilize this ancient art form for contemporary audiences. It is 
played in a form of theatre art by a person called dalang or puppeteer. 
Apart for a theatre play, puppets can be used as a decoration piece in 
people’s home. Coming in different character and gender, the puppets 
shows a unique taste of Indonesian art. In 2003, UNESCO designated 
Wayang Kulit as a Masterpiece of Oral and Intangible Heritage of 
Humanity. The collectors of Puppets can have many puppets with 
various character from Good guys, bad guys, gods, demons, nobles, 
giants, clowns, princes and princesses to monkeys. It all can be found 
in traditional puppet forms. 

Congklak / Dakon Game

Congklak is a traditional children’s game in Indonesia made from wood 
and sometimes from plastic. The design varies from simple, unadorned 
woods, to boat-shaped boards, to highly carved playing boards. It is 
played by moving the stones used for play which comes from shells. 
When it is not in use, it can be utilized to stores tiny goods, flowers, or 
even candies. 

Basketwork and Beadwork

Some of the finest basketwork in Indonesia comes all around 
Indonesia. A wide range of items, both useful and decorative are made 
from natural fibers such as pandanus, rattan, bamboo and grasses. 
Bamboo, while exotic in the west, is one of the most practical natural 
plants. Indonesians utilize bamboo extensively for a variety of items 
including baskets, winnows, cups, buckets, furniture and woven walls 
in traditional homes. While bamboo was originally used for practical 
items around the house, these have been further developed into new 
items which sell well as souvenirs.
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Indonesia’s Export Performance on Art and Craft

Indonesian export of Art and Craft has decreased significantly over the 
last five years (2013-2017).  It fell more than 20% from US$ 359.7 
million in 2013 to US$ 307.5 million in 2017. Art and Craft’s export in 
Indonesia reached its peak in 2014 with the export value accounted for 
US$ 367.2 million.

The United States was Indonesia’s largest export destination in 2017 
for art and craft products with 19.3% share of Indonesian art and craft. 
The other main destination countries were Netherland, Japan, Vietnam 
and Australia. These five countries shared around 40% of art and craft’s 
export from Indonesia. From all destination countries of Indonesian art 
and craft’s export, Myanmar, Jordan and Cambodia are the country 
with the highest increase in the terms of export value. 

The attention should be directed to the fact that Indonesia was not 
the main importer to the United States market -the largest art and 
craft’s importers in the world. Indonesia only supplied around 0.3% of 
imported art and craft products in the United States. Even in the world, 
Indonesia was only in the 26th position of art and craft’s exporter, 
having only 0.4% market share for these products in 2017.

The one thing we all should notice is that the export destination for 
art and craft’s export in Indonesia has not been fully directed to the 
main importers. It shows that Indonesia still have a chance to increase 
its export performance by maximizing its export potential to these 
markets.

Indonesia Export of Art and Craft 2013 - 2017 (US$ Million) Destination Countries for Indonesian Art and Craft’s Export 2017
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Picture 6. Indonesia Export Performance on Art and Craft’s Product (Source : 
trademap.org)
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LIST OF EXPORTERS

1. PT. NANCY CITRA FANTASI (NANCY CRAFT CO.)
 Jl. Pancoran Timur III No. 33, Duren Tiga Pancoran - Perdatam, Jakarta Selatan

 Tel: (62-21) 7973679, 7981494 
 Mobile: (62-813) 18197570
 Fax: (62-21) 7992802, 7973678, 7974944
 Email: nancycft@cbn.net.id
 Website: www.nancycraft.weebly.com

 Contact: Nancy Maria Baguna, Regina Imelda Kindagen, Michelle Garcia
 
2. CV JEDOK STONEWORK
 Jl. Imogiri Barat Km. 4 No. 124, Randubelang Kel. Bangunharjo - Kec. Sewon, Bantul

 Tel: (62-274) 411648, 7492048, 
 Mobile: (62-816) 682689 
 Fax: (62-274) 411648
 Email: globus_jedok@yahoo.com, sales@jedokstonework.com
 Website: www.jedokstonework.com

 Contact: Antonius Aji Anggoro, Cahyoko Bahar Sardjito, Dian Krisna Meilani, Asih
 
3. PT DIJAYA UNILIGHT ASIA (DUA)
 Jl. By Pass Ngurah Rai No. 888 Jimbaran, Tuban - Kuta, Badung 

 Tel: (62-361) 701988
 Fax: (62-361) 701945, 705015
 Email: marketing@dualighting.com, sales@dualighting.com
 Website: www.dualighting.com

 Contact: Alan Dijaya Keller, Wilhelmina Bia Mueirato, Maria Ekaristi, Ilsa Sopamena
 
4. PT VERSAGUNA INTERNATIONAL
 Jl. Pos Pengumben No. 1A, Kelapa Dua - Kebun Jeruk, Jakarta Barat

  Tel: (62-21) 5480308, 53654791
 Fax: (62-21) 53653413
 Email: yennaschandra@versaguna.com, info@versaguna.com, isna@versaguna.com, ikhrom@versaguna.com
 Website: www.versagunahospitality.com

 Contact: Yennas Chandra, Isna

5. CV BOROBUDUR SILVER
 Jl. Menteri Supeno No. 41, Kel. Sorosutan - Kec. Umbulharjo, Yogyakarta

  Tel: (62-274) 374037, 374238
 Fax: (62-274) 375439
 Email: selly@borobudur-silver.com, sales@borobudur-silver.com, selly@yogya.wasantara.net.id
 Website: www.borobudur-silver.com

 Contact:Selly Sagita, Sri Indarwati

6. PT. DEKOR ASIA JAYAKARYA
 Jl. Bantul Km. 4 Karangnongko RT 10, Panggungharjo - Sewon, Bantul

  Tel: (62-274) 415176
 Mobile: (62-812) 2797567
 Fax: (62-274) 415177, 6462931
 Email: wijaya@dekorasia.com, wijaya@dekorasia.com
 Website: www.dekorasia.com, www.bamboo.co.id

 Contact:Retno Dewayani, Bambang Wijaya
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COMMERCIAL ATTACHES

Australia (Canberra)
8, Darwin Avenue, Yarralumia
Canberra, ACT 2600
Phone : (+61-2) 62508600, 62508654
Fax : (+61-2) 62730757, 62736017
Email : atdag-aus@kemendag.go.id
Website : www.kbri-canberra.org.au

Belgium (Brussels)
Boulevard de la Woluwe 38, 1200 Brussels
Phone : (+32-2) 7790915
Fax : (+32-2) 7728190
Website : www.embassyofindonesia.eu

Canada (Ottawa)
55 Parkdale Avenue, Ottawa Ontario, K1Y 1E5
Phone : (+1-613) 7241100 ext.307
Fax : (+1-613) 7241105, 7244959
Email : commerce@indonesia-ottawa.org
Website : http:/trade.indonesia-ottawa.org

China (Beijing)
Indonesian Embassy Dongzhimenwai Dajie
No. 4 Chaoyang District
Phone : (+00861) 65324748, 3811340842
Fax : (+00861) 65325368
Email : atdag-chn@kemendag.go.id

Denmark (Copenhagen)
Oerehoejalle 1, DK 2900 Hellerup, Copenhagen
Phone : (+45) 39624422
Fax : (+45) 39624483
Email : atdag@kbricph.dk

Egypt (Cairo)
Embassy of The Republic of Indonesia
13 Aisha El-Taimoureya St, Garden City, Cairo
Phone : (+20-2) 7944698
Fax : (+20-2) 7962495
Email : atdag-egy@kemendag.go.id

France (Paris)
47-49, rueCortambert 75116 Paris
Indonesian Mission to the European Union Boulevard
Phone : (+33-1) 45030760, 45044872 ext.418
Fax : (+33-1) 45045032
Email : atdag-fra@kemendag.go.id

Germany (Berlin)
c/o Embassy of the Republic of Indonesia
LehrterStrabe 16-1710557 Berlin
Phone : (+49-30) 47807142
Fax : (+49-30) 44737142, 47807290
Email : trade@indonesian-embassy.de
Website : www.indonesian-embassy.de

India (New Delhi)
Embassy of the Republic of Indonesia 50-A
Kautilya Marg Chanakyapuri 110021
Phone : (+91-11) 26114100
Fax : (+91-11) 26885460
Email : atdag-newdelhi@yahoo.com

Italy (Rome)
Indonesian Embassy Via Campania 53-55
Rome 00187
Phone : (+39-06) 42009101
Fax : (+39-06) 4880280
Email : indorom@indonesianembassy.it

Japan (Tokyo)
Indonesian Embassy 5-2-9, Higashi Gotanda,
Shinagawa-ku Tokyo 141-0002
Phone : (+81-3) 34414201 ext.321
Fax : (+81-3) 34471697
Email : trade@kbritokyo.jp
Website : www.shoumubu.kbri.jp

Malaysia (Kuala Lumpur)
Indonesian Embassy No.233 Jalan Tun Razak
50400 Kuala Lumpur
Phone : (+603) 21164000, 21164067
Fax : (+603) 21167908, 21448407
Email : atdag.kbrikl@gmail.com
Website : www.kbrikualalumpur.org

Netherlands (Den Haag)
Tobias Asserlaan 82517 KC Den Haag
Phone : (+86-10) 65325486/87/88
   ext. 3014, 3017, 3030
Fax : (+86-10) 65325368, 65325783
Email : atdag@indonesia.nl

Philippines (Manila)
Indonesian Embassy 185 Salcedo Street,
Legaspi Village Makati City
Phone : (+632) 8925061/68
Fax : (+632) 8925878, 8674192
Email : atdag-phl@kemendag.go.id

Russia Federation (Moscow)
Indonesian Embassy Apt.76
Entr. 3 Korovyval 7 Moscow 119049
Phone : (+7-495) 2383014
Fax : (+7-495) 2385281
Email : atdag-rus@kemendag.go.id

Saudi Arabia (Ryadh)
Indonesian Embassy Riyadh Diplomatic Quarter
P.O. Box 94343
Phone : (+966-1) 4882800, 4882131 Ext. 120
Fax : (+966-1) 4882966
Email : atdag-sau@kemendag.go.id

Singapore
Embassy of the Republic of Indonesia
7 Chatsworth Road Singapore 249761
Phone : (+65) 67375420
Fax : (+65) 67352027
Email : atdag-sgp@kemendag.go.id

South Korea (Seoul)
Indonesian Embassy, 380 Yoidaebang-ro
Yeongdeungpo-gu Seoul 150-895
Phone : (+82-2) 7835675/7
Fax : (+82-2) 7837750
Email : atdag-kor@kemendag.go.id

Spain (Madrid)
Indonesian Embassy 65, Calle de Agastia 28043 Madrid
Phone : (+34) 914130294 Ext. 223
Fax : (+34) 91413899
Email : atdag-esp@kemendag.go.id

Switzerland (Geneva)
Indonesia Permanent Mission - Rue de Saint
Jean 30 Geneva 1203
Phone : (+41-22) 9401736
Fax : (+41-22) 9401734
Website : www.mission-indonesia.org

Thailand (Bangkok)
Indonesian Embassy, 600-602 Petchburi Road, Rajthevi, 
Phayathai Bangkok - Thailand 10400
Phone : (+66-2) 2523135/40 Ext. 123
Fax : (+66-2) 2551264, 2551267
Email : atdag.bkk@gmail.com

United Kingdom (London)
Embassy of the Republic of Indonesia 38 
Grosvenor Square London W1K 2 HW
Phone : (+44-20) 74997661, 72909620
Fax : (+44-20) 74957022
Email : atdag-gbr@kemendag.go.id

United States of America (Washington DC)
2020 Massachusetts Avenue, NW, Washington DC 20036
Phone : (+1-202) 7755200/5352
Fax : (+1-202) 7755354
Email : commercial-attacheembassyofindonesia.org
Website : www.embassyofindonesia.org

KDEI (Taipei)
Indonesian Economic and Trade Office to Taipei
Twinhead Bld 6F No.550 RuiGoang Rd, Eihu District Taipei 
114, Taiwan ROC
Phone : (+886-2) 87526170 Ext.637, 640
Fax : (+886-2) 87523706
Email : kakdei-twn@kemendag.go.id
Website : www.kdei-taipei.org

Commercial Consul (Hongkong)
127-129 Leighton Road, 6-8 Keswick Street, Causeway 
Bay Hongkong, P.R.Tiongkok
Phone : (+852) 36510201, 28904421
Fax : (+852) 28950139
Email : kondag-hkg@kemendag.go.id;
   info@cgrihk.com
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BARCELONA
Calle Aribau 250, Bj.08006 Spain
Phone : (+34) 934144662
Fax : (+34) 934146188
Email : info@itpc-barcelona.es
Website : www.itpc-barcelona.es

BUDAPEST
No. 101, 1st floor, ECE Building, 12 Bajcsy 
Zsilinszky Street Budapest, 1051 Hungary
Phone : (+36-1) 3176382
Fax : (+36-1) 2660572
Email : inatrade@itpc-bud.hu
Website : www.itpc-bud.hu

BUSAN
#103, Korea Express Building, 1211-1 Choryang
Dong, Dong-gu, Busan, South Korea 601-010
Phone : (+82-51) 4411708
Fax : (+82-51) 4411629
Email : itpc-kor@kemendag.go.id
Website : www.itpc-busan.com

CHENNAI
3rd floor, Ispahani Center, 123/124
Nungambakkam High Road Chennai 600034
Phone : (+91-44) 42089196
Fax : (+91-44) 42089197
Email : itpc.chennai@kemendag.go.id;
   itpcchennai@yahoo.com
Website : www.itpcchennai.com

CHICAGO
670 N Clark Street, 1st floor Chicago, IL 60654
Phone : (+312) 6402463
Fax : (+312) 6402648
Email : itpc-chicago@itpcchicago.com
Website : www.itpcchicago.com

DUBAI
Al Masraf Tower 4th floor Office No.403 Baniyas Road
Deira P.O.Box 41664 United Arab Emirates
Phone : (+971-4) 2278544
Fax : (+971-4) 2278545
Email : itpcdxb@emirates.net.ae
Website : www.itpc-dubai.com

HAMBURG
GlockengieBerwall 17, 20095 Hamburg
Phone : (+49-40) 33313280/81/83
Fax : (+49-40) 33313282
Email : itpc@itpchamburg.de
Website : www.itpchamburg.de

JEDDAH
Consulate General of the Republic of Indonesia
Jeddah Al-Mualifin Street, Al-Rehab District/5
P.O.Box 1021411
Phone : (+966-2) 6711271
Fax : (+966-2) 6730205
Email : itpc.jed09@gmail.com

JOHANNESBURG
7th floor The Forum, 2 Maude Street, Sandown,
Sandton 2146 South Africa
Phone : (+27-11) 8846240
Fax : (+27-11) 8846242
Email : itpc@itpcjohannesburg.com;
   info@itpcjohannesburg.com
Website : www.itpcjohannesburg.com

LAGOS
5B, Anifowoshe Street, Off Odeola Odeku Street
Victoria Island, Nigeria
Phone : (+234-1) 4619865
Fax : (+234-1) 4619862
Email : itpclagos@yahoo.co.id;
   info@itpclgs.com
Website : www.itpclgs.com

LOS ANGELES
3457 Wilshire Boulevard, Suite 101
Los Angeles, CA 90010
Phone : (+213) 3877041
Fax : (+213) 3877047
Email : itpcla@sbcglobal.net;
   itpc-usa@kemendag.go.id
Website : www.itpcla.com

MEXICO CITY
Arquimedes No. 130, Oficina 105, Primer Piso
Col.Polanco Del. Miguel Hidalgo, C.P.11570
Ciudad de Mexico
Phone : (+52-55) 50836055/57
Fax : (+52-55) 50836056
Email : info@itpcmexicocity.mx
Website : www.itpcmexicocity.mx

MILAN
Via Vittor Pisani 8, 6th floor, 20124 Milano
Phone : (+39-02) 36598182
Fax : (+39-02) 36598191
Email : info@itpcmilan.it;
Website : www.itpcmilan.it

OSAKA
Matsushita IMP Building 2F 1-3-7, Shiromi, Chuo-ku
Osaka 540-6302 Japan Nagahori Tsurumi Ryokuchi 
Line Osaka Business Park St. Exit 4
Phone : (+06) 69473555
Fax : (+06) 69473556
Email : itpc.osaka@kemendag.go.id
Website : www.itpc.or.jp

SANTIAGO
Nueva Tajamar 481, Torre Sur, Officina 706, 
Las Condes
Phone : (+562) 4410494
Fax : (+562) 4410495
Email : itpc@itpcsantiago.cl
Website : www.itpcsantiago.cl

SAO PAULO
Edificio Park Lane, Alameda Santos No.1787 -
Conj.111-110 Andar Cerqueira Cesar, ZIP 01419-002 
Brazil
Phone : (+55-11) 32630472
Fax : (+55-11) 32538126
Email : itpcsp@itpcsp.org
Website : www.itpcsaopaulo.org

SIDNEY
Level 2, 60 Pitt Street - Sidney
New South Wales 2000 Australia 
Phone : (+61-2) 92528783
Fax : (+61-2) 92528784
Email : trade@itpcsydney.com
Website : www.itpcsydney.com

INDONESIAN TRADE PROMOTION CENTER (ITPC)

33rd

Organized by :

The Ministry of Trade of The Republic of Indonesia
Directorate General of National Export Development

Phone : +6221-3510-347/2352-8645
Fax : +6221-2352-8645

tradeexpoindonesia@kemendag.go.id
www.tradeexpoindonesia.com

DJPEN - Direktorat Jenderal Pengembangan Ekspor Nasional
Kementerian Perdagangan

Jl.M.I.Ridwan Rais No.5, Gedung Utama Lantai 3
Jakarta Pusat, INDONESIA 10110

Telp. : (62-21) 3858171
Fax. : (62-21) 23528652

www. djpen.kemendag.go.id

CSC@kemendag.go.id

CSC Kemendag

@csckemendag

O c t o b e r  2018
Jakarta, INDONESIA


